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Abstract

The shift towards English as the first foreign language in Algeria and the accelerated foundation
of startups among university have created a rich, intriguing area for researching English
learning and teaching related issues. One of these issues is English for marketing and
advertisement which is the topic addressed in this research. The aim of this study is to
investigate the English for marketing and advertisement terminological needs of the Master
one students at Abbas Laghrour University, as well as their learning experience and
orientations. Accordingly, a sample of 45 students out of 120 was selected for the study. Data
was collected via a test that assessed the terminological level, and a questionnaire that gathered
data about the participants’ learning experience and attitudes. Results has shown that the M1
students have a poor level of English for marketing and advertisement terminology. In addition,
it has been found that the students have never been introduced to this type of English, while

they believe it is essential for them nowadays and they need it in their careers.

Key Words: Assessment, business English, English for marketing and advertisement, ESP,

Terminology



List of Abbreviations

ESP

EFL

L1

GE

BE

English for Specific Purposes
English as Foreign Language
First Language

General English

Business English



List of Figures

Figure 1 Branches Of ESP ......ccooiiiiiiii e 20
Figure 2The importance or English for marketing and advertisement ............cccocoveiiiiiiinenns 32

Figure 3The needs of English for marketing and advertisement ............cccceovviieniniiniineennns 33



List of tables

Table 1. Students test ’results statistics in the English-Arabic Section
Table 2. Students test ’results statistics in the Arabic -English section
Table 3. Questionnaire’s results

Translation table

\



Vi

Table of content

DEAICALION ........eeiiiiiiiii ettt sttt s b et b e s R b e e sR b e srbe e a b e e e bt e e ntneenere e 1
ACKNOWICAZIMENT..........ooiiiiiiiiiii i I
ADSTFACE ... I
List of ADDIevIations ...........cccooiiiiiiiii s v
LASE O FIGUIES.......ooiiiiiiiie et et e e nnr e A\
LASE OF tADIES ... e nes VI
Table OF COMEENL ..........oooiiiiie e et e e e nne e e nre e e smreesnreesnnes Vil
General INErodUCTION ............ooiiiiie e r e s r e nre e 1
AIM Of the ReSEATCH.........cooiiii e nre e e srn e nnne e 2
Research QUESTIONMS ............c.ooiiiiiiiiiiie e s st e e e st e e e s abre e e e s be e e e enees 2
HYPOTRESES ... 2
IMEEEROM ...ttt skt e e s bt e e s Rt e e Rt e e Rt e e e R r e e e e R e e s e R re e e e nrre e e ennns 3
RESEATCH TOOIS ........ooiiiiiiiii et s e st e e e e e e 3
SAMIPIE.......ooii e E e b e h e nR e nn e nne e ene e 3
SEructure 0f the STUAY .........c.ooocviiiiiiii et sbe e ae e e 3
CRAPLET OME: ... ..ooiiiiiiiiiee ettt e ettt e e st et e s bbbt e e sa b bt e e e e bbb e e e sabb e e e sb b e e e e nabe e e e s nneee s 5
Theoretical Review- English for Marketing and Advertisement..................cccccoiiii e, 5
INErOAUCTION ... e s e s e e sr e e s mr e e smr e e snre e snre e e nne e e nrneennneeas 6
1.1. Business English : English for Marketing and Advertisement.....................c.cccoooiiiiiinicnnen. 6

1.1.1. English as a lingua franca ... 6

1.1.2. English for Specific PUFPOSeS.............cccooiiiiiiii e 7



Vil

1.1.2.1 Definition Of ESP.........coooiiiiiiiiii it 7
1.1.2.2.ESP CharacteriStiCs ...........coooiiiiiiiiii e 8
1.1.2.3. Branches OF ESP..........o e 10
Figure 1 Branches of ESP ... e 10
1.1.3. Business EngLish............ccoooooiiiiiii e 11
1.1.3.2. Business English Development .................cccocoiiiiiiiiii e 12
1.1.3.3.Business English Characteristics...............cccoccoviiniiiiiiiin e 13
1.1.4.English for marketing and advertisement ...................cccoccoviiiiiniiii s 14
110410 AN OVEIVIEW ..ottt e 14
1.1.4.2. Definition of English for marketing and advertisement...................c.cccooovviiiiniinnn. 14
1.1.4.3.The importance of English for marketing and advertisement ......................ccccoee. 15
CONCIUSION ... 16
Chapter Two : Method, Results, and DiSCUSSION ...............cccoiiiiiiiiic e 17
INEROAUCTION. ... s 18
2 IMEEROM ... e s 18

D I R (T T O TR U R PPRTPTRTRPRTI 18

2.2 The QUESIONNAITE...........cooiiiiiiiiiie ittt sbe e s b e e s be e s sbe e e srreesrreesrneens 19
2.3 THE SAMPIE ......oiiiiiiiieii ettt r e s 19
2.4. ANALYSIS ProCeUTE...........ccooiiiiiiiiict e 19
B RESUIES ... s 20
B THE TSt 20
3.1.1. English into Arabic SE€Ction ...............ccooiiiiiiiiiiiei s 20

3.1.2.Arabic into English Section ...............cccooiiiiii i 24



Questionnaire ’ s Data analysiS.............ccoooiiiii s 28

DIESCUSSION ...t e e e e e e r e e e sr e e s sre e sare e snre e e nne e e srreesnreennneeas 36
001 1 1o 11 (1) | U OO RUURTPRRTR 37
General ConCIUSION ...........c.oooiiiiii e s e e s e s re e s sre e e srneesnreenrneens 38
Limitations and Recommendations..................ccoiiiiiiiiiiiic e 39
RET@IEIICES ...ttt st h e e bt e e s bt e e sa b e e e sbb e e s bb e e sbb e e sbbe e enbe e et ee e beeeteas 40
RESUIME.........ooiiiiiiii ettt b ettt sh bt e s b bt e s b bt e saEe e e ke e e kb e e bb e e sbbeesabe e e nbeeebeeeteas 42
UBALA et beh ettt et et a oAbt e At et oA e e h R et e R et e b et b et be et be et be it et e ee 43
APPENDIX ONE ..ottt b et b e b bt sb e e s b e et e e b e e beenne e nneennis 44



General Introduction

In today’s interconnected world, English has become the most widely spoken
language in the world . it has been considered the worldwide language of commerce. Most
international transactions and negotiations are in English. According to St John (1990, p.15)
states that “ without research Business English for foreign and second language learners will
be hampered ” . It meant, the use of English depends on the learner needs (Tony Dudley -
Evans ,p.5).Therefore ,English language has become a lingua franca in the global business
world Peng (2009,p.58),The fact that many companies all over the world demand from their
employees the communicative competence in using English language . This is due to the great
importance of English in all the fields in general and in business in particular. Thus, its impact
within the field of marketing and advertisement is no special case .with over 1.5 billion
speakers all over the world .English is the most used language in the advertising of the famous
brands and international companies ‘s products .Also , international markets and exchanges are
made in English. Thus, any activity in any sector in business all over the world require English.
One of these sectors, which is entirely digitalized nowadays is marketing and advertisement.
In other words, for any one doing marketing and advertisement, including the startup projects

founded everywhere today by the young generation, English is a necessity.

Statement of the Problem

In Algeria, there has been a recent shift towards English as the first foreign language
as well as the launching of the startup project that witnessed an accelerated birth of startups
among the university students. This novel context introduced English as necessity for the
startup’s founders working in different areas. Eventually, it created a broader need for English
learning and teaching, especially Business English, such as English for marketing and

advertisement, for marketing is a key phase in any business project today.




This context is intriguing for researchers investigating EFL learning and teaching in
Algeria as it features novel and emerging practices and operations. One of the intriguing issues
is the English language marketing skills of the students, mainly those studying English at
university. Therefore, this research tackles this topic, focusing on assessing the master one
students of English (Abbas Laghrour university) terminological level and their learning

experience and career orientations and needs.

Aim of the Research

The aim of this research is to assess the first-year master students’ level of English
needed in marketing and advertisement. More precisely, the study conducted targets the English
for marketing and advertisement terminological competence of the students as it is the basic
requirement for doing their job professionally and effectively as a marketing professional and
as startup owners. The research also investigates the students learning experience and career
orientations and projects.

Research Questions
To achieve the research objectives, the following questions were touched upon:
1-What terminological level of English for marketing and advertisement do the students have?

2- What place did Business English take in the students learning experience?

3- What are the students’ career orientations and attitudes?

Hypotheses

The students have poor level of English for marketing and advertisement because they
have never been introduced to BE, and therefore, they will fail in their academic, professional

and business tasks.



Method

This research is descriptive in nature as it targets the assessment of the students’
competence. Accordingly, the research tools that most suited the work were quantitative

descriptive in nature, with some qualitative elements.

Research Tools

One crucial point is that the focus of this research is that terminology translation rather
than translation abilities. Thus, in order to verify the validity of the hypothesis and obtain the
necessary information , the data will be collected through the use of a test and a questionnaire.
The test will be in the form of a translation exercise from English into Arabic, and vice versa .
The questionnaire will investigate the students™ attitudes and experience with English for

marketing and advertisement.

Sample

This study was carried out with 45 participants out of a population of 120 Master on
students from the English Department at Abbes Laghrour University of Khenchela , Algeria .
The choice of first year students is motivated by the fact they are going to graduate (after
having studied translation for two years and ESP for one year) and would have a university

degree that enables them to work in business or start their own businesses.

Structure of the study

The current research is divided into two main chapters. The first chapter is theoretical

part ;while the second chapter is devoted to the field study .

The first chapter provides an explanation of ESP , its definitions , branches and

characteristics . Then, it moves to Business English (definitions , its approaches and



development , and the characteristics) . The chapter’s section is devoted to English for

marketing and advertisement.

The second chapter deals with the method employed in the study , the results analysis , and

their discussion. This chapter will also give some recommendations and suggestions.



Chapter One:

Theoretical Review- English for
Marketing and Advertisement



Introduction

English is extremely important in the business sector ,because it makes it easier for
people from different cultural backgrounds to communicate with each other. Business
frequently operate internationally and collaborate with clients and colleagues from a variety of
nations in todays globalized economy .Professionals can get over language barriers and make
sure their communications are understood precisely by speaking English as a common
language . Proficiency in English language communication can offer people a distinct

advantage in the world-wide job market and facilitate opportunities for professional growth .

1.1. Business English : English for Marketing and Advertisement

1.1.1. English as a lingua franca

A “Lingua Franca” is a way of referring to communication between speakers who
have different first languages. “...a lingua franca is a contact language used among people who
do not share a first language ,and is commonly understood to mean a second (or subsequent)
language of its speakers .”(Jenkins ,2007,p.1). it is meant that it is shared language between
individuals , that can not communicate with the same language . The phenomenon of English
as a lingua franca has become a popular and discussed topic over the last few years . Besides
to globalization ,networking and internet .The English language has proven its global position
as a lingua franca .Among linguistics who have studied the new establishment of EFL Barbara
Seidelhofer as well as Jenkins , they define English as a lingua franca as it follows:*...any use
of English among speakers of different first languages for whom English is the communicative
medium of choice ,and often the only option..”’(Seidelhofer,2011,p.7).However , Jenkins
(2007,p.3) states that “...EFL emphasizes the role of English in communication between
speakers from different L1s,..”. Through these definitions , we notice the level that English

language has reached as a language of communication . It is the most spread in the globe.



Currently, English becomes a mother tongue to more than 375 million speakers
(Graddol,p10),it meant that the key point for English to become the world’s lingua franca is

that an enormous number of people around the world speak or understand English .

Barbara Seidelhofer in in her book “Understanding English as a Lingua Franca “states
that English functions in two different levels :
Local level:
English as lingua franca acts as a language that unites people in one country but they have
many different languages .For instance ;the Nigerian language has other major languages such
as Hausa , Igbo or Yoruba , but the official language that unites people is English language
.(Seidelhofer,2011,p.4)
Global level:

In here English as a lingua franca functions as a language that unites people from different

countries of different first languages.

1.1.2. English for Specific Purposes

1.1.2.1 Definition of ESP

ESP is given several meanings ,linguistics say that teaching English for a particular
reason is the correct meaning of ESP. “Producing a simple definition of ESP is not an easy
task” Stevens(1987,p.109) .In 1987, Hutchinson and Waters (p.19) defined ESP as “an
approach to language teaching in which all decisions as content and methods are based on the

b

learner reason for learning ”. it’s meant that the process of learning a language depends on
what learners want from this language .Furthermore , by the term English for Specific (or

Special ,Specified ,Specifiable )Purposes is meant the learner needs with English ,so ESP

depends on what learners will be engaged in ,and based on in which activities they will perform



English , for example educational needs like medical students , or occupational needs such as

attending conferences ...etc. Dudley ,Evans, Tony( An Overview of ESP ,1998,p.5).

According to Harmer (1983,p.1) ESP is “... situations where the students have some
specific reasons to learn alanguage ...”.Moreover ,Richard and Rodger (2001,p.107) mountain
that ESP is seeking for achieve the needs of learners that they acquire to carry out specific roles
, so that they learn the content and real-world skills rather than master the language itself. More
detailed definition , by Sevens(1988,p.1-2) who states that ESP is a particular case of general
category of teaching a language .In addition to these definitions ,Meckay and Mountford
(1978,p.2) point out that the purpose from learning a language depends on the learner needs
.Also, Robinson (1991,p.2) states that students “... not because they are interested in the English
language or English culture as such , but because they need English for study or work purposes
.7 . It meant , that the acquisition of English language depends on the learner needs in fact
Paltridge and Starfield (2013:2) consider ESP as “ the teaching and the learning of English as
a second or foreign language where the goal of the learners is to use English in particular

domain”.

recent definition is that of Johns and Price-Machado (2001:43) ,who think that ESP
is : “ a movement based on the proposition that all language teaching is should be tailored to

the specific learning and language use needs of identified groups of students Another and

sensitive to the socio-cultural contexts in which these students will be using English .

According to the definitions given above , the goal of ESP is to satisfy learners

needs in studying English for academic or professional purposes .

1.1.2.2.ESP Characteristics
In 1998 , Dudley -Evans and St. Johns tried to classify ESP into two features as following :

1. Absolute Characteristics



e ESP defined to meet specific needs of learners .
e ESP makes use of underlying methodology and activities of the discipline it serves.
e ESP is centered on the language appropriate to these activities in terms of grammar,

lexis, register, study skills, discourse and genre .

. Variable Characteristics

e ESP can be related to or designed for specific disciplines .

e ESP may use, in specific teaching situations , a different methodology from that of
GE.

e [ESP is likely to be designed for adult learners ;either at a tertiary level institution or in
a professional work situation . It could , however, be for learners at secondary school
level .

e ESP s generally designed for intermediate or advanced students .

e Most ESP courses assume some basic knowledge of the language systems ,but it can

be used with beginners .

(Dudley-Evans &St, John ,1998:4)
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1.1.2.3. Branches Of ESP
As was previously noted , ESP teaches students the English that they require based on their
individual circumstances. ESP can be subdivided upon the diverse professional domains of

learners ,as illustrated in the figure presented by Dudley-Evans and St John (1998,p.6) below:

Figure 1 Branches of ESP

English for Specific

Purposes
I l |
English for Academic English for
Purposes Occupational
Purposes
I |
|__|English for Science and English for

English for Professional

Technology \occatvional Purposes
~N
English For Medical English for Medical . .
Purposes I Purposes Voccational english
~N
| | English for Legal , . i . .
PUrposes English for Business Pre-voccational English

|| English for Management, Finance and
Economics
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1.1.3. Business English
The use of English for specific purposes (ESP) is extending day after day due to the
globalization , and Business English , a part of ESP, so it is defined simply as the language

related to commerce , finance , and trade.

1.1.3.1. Definition of Business English

Mark Ellis Christine Johnson (1994) say that: “Business English is about training and
performance .it has definable purposes .Its trainers are facilitators who are aware of the
business context and the expectations of the course sponsor ; they relate language input to the
requirement of the learners ,and have the planning ,evaluation ,and feedback skills to generate
trust and confidence on the part of the learners .”Carl A. Nather ,M.A (1930,p.16) states that
“... business English is the English in which business men write advertisements , letters,
booklets, reports ,magazines, articles , and even books ...”. Edwin Herbert Lewis(1911,p.2)
defines BE as “...Business means buying and selling ,and English is the name of our mother
tongue .Business English is obviously such English is used in mercantile transactions .” Frendo
(2005,p.7) also define BE as “ An umbrella term for a mixture of general everyday English
,general business English, and ESP. It is not limited to words and phrases that only appear in
some special business world Ellis and Johson (1994:3) confirm that : “ Business English
must be seen in the overall context of  English for Specific Purposes (ESP) , as it shares the
important elements of needs analysis , syllabus design , course design ,and material selection

and development which are common to all field of work in ESP.”

To sum up , BE is like any variety of ESP based on a specific purpose, and it served the
learner’s needs which can be working or preparing enter to business world .Thus , business
English is needed to facilitate communication skills among business men , and to improve the

communicative competences of learners .
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1.1.3.2. Business English Development
Language is considered as the main instruments of communication between

individuals ;however, it changes in understanding with the changing designs in communication

and relationship inside people . As various approaches of English dialect teaching, Commerce

English has made through time moving forward on a few stages.

Within the late 1960s and 1970s, the as it were differentiated between General English
and Business English was particularly dictionary, and this was appeared inside the course books
and materials of that time giving much thought to dictionary works out and repetition drills,

and rejecting application to real-life situations.

In 1972, there was a move towards more critical settings which happened with the
distribution of the BBC course book and video English for Business. That as it may the need
to be advance understudies’ capacities to deal with practical circumstances was still an era of
interested in the midst of the mid-1970s; and 1980s, and basically when Business English
direction taken after the move in General English teaching towards a more useful syllabus. The
emphasis was directly on functional language and direction of routine expressions presented in
Business situations and practiced in common exchange circumstances like making

arrangements ... etc.

From the late 1980s the goal moved to working on business communication capacities
due to the change of company planning programs, which was giving employees with positive
chances to engage in negotiating. As a result, books and materials on Business communication

skills were published and influenced highly the present Business communication skills .
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1.1.3.3.Business English Characteristics
Business English is a special form of English used in international trade , business and

finance .It plays an important role in professional context , especially business meeting and
sales presentations . To distinguish business English from General English , vocabulary and
grammar specialist characterized its features .The first one , according to Ellis and Johnson
(1994,p.8) ““ the language [used in business | will frequently be objective rather than subjective
and personal ” . It meant that business English is objective , presenting information without
personal biases or opinions .For example , businessman is not allowed to give his personal
opinion ( I like this product, or I hate it ...) during business meeting and negotiations . So , the
language used is straightforward to convey messages effectively .Another feature that is
important is Be is the formal communication ,therefore “formulaic language is used [...] is
used in the context of routine pattern of exchanges ” ibid . For instance , the use of formal
salutations and closing ;business English correspondence often begins with formal salutations

like “ Dear Mr.\ Mrs. ” and ends with professional closings such as “Sincerely ” or “Regards

2

Also, according to Ellis and Johnson (1994, p.9):

“ Information has to be conveyed by minimum risk of misunderstanding, and the time for
processing [...] needs to be short. Therefore, there is a preference for clear, logical, thought
emphasized by the kinds of words that indicate the logical process (for example ,,as a result",
,»for this reason®, ,,in order to*). There is often a need to be concise __ particularly when
communicating by fax or telephone  and certain familiar concepts may be expressed in word
clusters to avoid circumlocution [using words more than necessary] (for example, ,,cash with
order®, ,,just in time delivery™). Certain terms are evolved to save time in referring to concepts
which people are familiar with (for example, ,,primary industry®, ,,Parent Company*). Many

of these are acronyms (for example, CIF and FOB).”
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As Frendo (2005,p.7) described business English as “ An umbrella term .”, So , business
English covers many other varieties . One of the most famous varieties is related to the most
active and important sector in the world which is marketing and advertisement . This variety is

called “English for marketing and advertisement .”

1.1.4.English for marketing and advertisement

1.1.4.1. An Overview

Marketing and advertisement are integral components of business strategy , and play a
crucial role in business and commerce , each one of them serves particular purposes
.Marketing includes a broader set of activities help at understanding client needs , crating value
, and building strong connection with customers . It helps to advance the product , involving
the market research , and distribution . Advertisement ,on the other hand is an essential tool
within marketing . It focuses on communicative messages to a target audience , to persuade the
consumer and affect on his behavior , through a various way such as channels , media ,
billboards . Regarding this, companies are obliged to deal with people and staff from different
places in the world. So, a certain language that all these different people can use must be chosen
as the code of communication in this companies . As the dominant language in the world of

business, English has established itself as the official language of marketing and advertisement.

1.1.4.2. Definition of English for marketing and advertisement

English for marketing and advertisement is a part of Business English . In fact , it shares
all its characteristics . Thus, English for marketing and advertisement is the English used by
people working in marketing and advertisement company .Sylee Gore in his book “English for
marketing and advertisement ” (p.5) defined it as “ English for marketing and advertisement is
aimed at anyone who works in marketing and advertisement departments ...” . Also, he says :
“ English for marketing and advertisement deals with the important topics, relating to this

sector . such as finding customers , marketing strategies and tools , creating ads , and trade fairs



15

...”. Employees in marketing and advertisement sector need to communicate effectively in their
workplaces . For instance , English for marketing and advertisement and English for
administration are two varieties of Business English . Both are learnt by people in order to
communicate in their jobs (company , administration ) , However , the context of
‘administration ’ is totally different from the context of ‘market sector ’. Because each context

has its own features .So , each variety of Business English has its specific characteristics .

1.1.4.3.The importance of English for marketing and advertisement

It is noted that some marketing activities are necessary to market a product, particularly
when it comes to promoting items to the international market. Planning and executing
advertising campaigns are the most crucial marketing efforts. Promotion of a particular product
to the worldwide consumer market is made easier by the dissemination of information in the
form of advertisements. A commercial is viewed by experts in the field of public relations (PR)
as a type of personal »exhortative » communication. For this reason, having a language that is
widely understood is necessary before any advertisement can be successful. In today’s
globalized world, English serves as one of these universally spoken languages. It is not
unexpected that in 1972, just three of the thirty largest English language was and still is used
by advertising companies like The European Association of Communications companies.9.
Because the manufacture and consumption of commodities in the modern world are global in
nature, the product description and user manual for these things ought to be understandable to
everyone. A marketing scenario is developed wherein the consumer is expected to comprehend
the producer’s language. Considering that English is the working language used by all
manufacturers, this necessity has become even more crucial. Manufacturers from China, India,
South Korea, the Arab world, and other nations whose languages are incomprehensible to the
bulk of international customers are particularly affected. Consequently, the marketability of

products made in these nations, sold there, and then exported global market .The advertising
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companies, like The European Association of Communications companies, which was and is
an English organization, need to be supported not just by an English text but also by a solid
foundation. Based on the previously mentioned, we can state with logic and objectivity that
English has a dominant position in the global market. It should be mentioned that information
develops are becoming more and more important to the international market in particular and
the global economy in general. Agencies weren’t owned by the United States (two went to
Japan, one to Great Britain). Furthermore, according to D. Crystall, « the official language of
all the advertising agencies, such as The European Association of Communications Agencies,

was and still is the English language”

Conclusion

To sum up, English for marketing and advertisement is aimed at anyone who works in
marketing and advertisement sector. Students , and among them Startup projects owners , in
this sector should master English for marketing and advertisement to communicate
successfully. Recently , with given the boom in online businesses and start up projects in
Algeria , they should have a rich marketing and advertisement vocabulary in comparison to

other because they are supposed to work in all the sides or parts of this sector.



Chapter Two : Method, Results, and
Discussion

17
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Introduction

This chapter represents the practical aspects of the current study . It gives a detailed
description of the means of data collection and, and explains the steps of the methodology

which were followed . Then, the results and their discussion are provided.

2.1 Method

This research is descriptive in nature. Most of it targeted quantitative data, with some
qualitative elements. It was conducted among the master one students of English in the
department of English at Abbas Laghrour University, Khenchela. 45 participants were selected
for the study. the study employed two research tools: a terminology assessment test and a

questionnaire.

2.1.1. The Test

The research tool which was selected to evaluate the students™ level concerning the
terminology of marketing and advertisement sector is a test in the form of a written terms
translation activity. This kind of test helps a lot because the focus is only on the vocabulary
competence and word equivalences and not in other aspects. The test includes an English into
Arabic translation activity (30 terms) and an Arabic into English translation activity (30 terms),
where the participants are supposed to give the equivalences; each one contains one or more
expressions to be translated into Arabic. The basic (frequently used) terms and expressions
needed in the marketing and advertisement sector were chosen from two sources . The first
section is English into Arabic terms relying to English for Marketing &Sales : Essential
Vocabulary that was written by teachers in online school

https://onlineteachersuk.com/marketing-sales-english-vocabulary/?amp , The second section is

for Arabic into English terms that posted on the website https://www.proz.com/search/ .
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https://www.proz.com/search/
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2.2 The Questionnaire

In addition to the investigation of the students* competence concerning marketing and
advertisement English terminology, the study is also supposed to investigate the reasons why
the students translated correctly or incorrectly the terms and expressions of the test based on
their learning experience. Therefore, it was decided to rely on a questionnaire in the form of
direct questions. The questions covered three aspects: Students familiarity with business
English and more specifically English for marketing and advertisement , the nature of ESP
and translation courses they have received, and their attitudes towards English for marketing

and advertisement .

2.3 The Sample

The sample chosen for the study consists of forty-five (45) first year students of
language and culture studies. The choice was based on two aspects: the field of specialization
of students and level of study. Students of language and culture studies were chosen because
their study curriculum includes translation and ESP as basic modules. This means that they are
more prepared than students of other fields to build English for marketing competence. First
year master students were chosen because they have already graduated as bachelors, and

eventually must have developed the required English.

2.4. Analysis Procedure

Concerning the test, the results of the students’ answers were classified according to
the correctness of translation of the expressions. The analysis is based on the percentages of
correct and incorrect answers provided for each expression. This type of data enables us to
investigate not only the general level of master one students but also the nature of expressions
they have used when answering accurately, when answering approximately and when not
translating at all. In the questionnaire, the questions covered students’ familiarity with business

English and more specifically English for marketing and advertisement , the nature of ESP and
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translation courses they have received, and their view points towards English for marketing
and advertisement .Moreover, the answers are of two forms: yes/no answers and answers where

students selected among the choices the one, they see as correct.

3. Results

In this section, the results of the study are reported and analyzed. It starts with the test

results, then moves to the questionnaire findings.

3.1. The Test

3.1.1. English into Arabic section

Terms Arabic Equivalent Answer Percentages
Right 77.5%
Branding il
Wrong 22.5%
Right 42.5%
Brand loyalty el £V Sl
Wrong 57.5%
Right 22.5%
Branding Position ol ans¥) Cu
Wrong 77.5%
Right 24.5%
Jingle 4l dles
Wrong 75.5%
Right 75%
Logo Dl
Wrong 25%
Right 0%
Slogan Aleas s
Wrong 100 %
Right 2%
Tagline Adkal) Hlaws
Wrong 98%
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Right 4%
Cold Calling 32l Ll
Wrong 96%
Right 0%
CTA(Call to Action ) Juais 5 seall
Wrong 100%
Right 13%
Earned Channeling e pal
Wrong 87%
Right 4%
Feedback daal ) ddad
Wrong 96%
Right 22.5%
Mailing List Ll Q3 sl
Wrong 77.5%
Right 0%
Owned Channeling & glaall y patl)
Wrong 100%
Right 0%
Paid Channeling & %y e
Wrong 100%
Right 24.5%
Public Relations (PR) dalall CEal)
Wrong 75.5%
Right 13.5%
Webinar Y e 5 g
Wrong 86.5%
Word of Mouth (marketing Right 0%
& 530 Jual 53l
) Wrong 100%
Right 6.5%
Buyer Persona Al duads
Wrong 93.5%
O Right 53.5%

Client

Wrong 46.5%
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Right 17.5%
Customer Jaanll\ellgiudl)
Wrong 82.5%
Right 11%
Customer /Client Base Jaendl Cilily 328
Wrong 89%
Right 11%
Demographic Ol dlaat¥ Ayl
Wrong 89%
Right 13.5%
End User el ardial)
Wrong 86.5%
Right 17%
Focus Group S de gana
Wrong 83%
Right 0%
Lead Y
Wrong 100%
Right 8%
Prospect & sl — Jaina
Wrong 92%
Right 24.5%
Sales Engineer Olara udiga
Wrong 75.5 %
Sales Representative (Sales Right 17%
Glanall o gaia
Rep) Wrong 83%
SME (Subject Matter Right 6.5%
g sasall yud
Expert) Wrong 93.5 %
Right 33.5%
Target Audience aagiuall ) sganll
Wrong 66.5 %

Table 1. Students test ’results statistics in the English-Arabic Section

For the term ““ Branding ”, 35 participants provided the right equivalent while 10 of

them did not give the right answer. This means that 78 % know the equivalent while 22%do
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not . Then ,we have the term “ Brand loyalty “and its equivalent " 4w3all £¥ 0" 57.5% of
student’s answers could not answer the term correctly , whereas 42.5% of them submit the
correct answer of the term .The next term is “Branding Position” and its equivalent awY! s "
" il 77.5% of the students failed to provide the correct equivalent , while 22.5% correctly
identified the right term. Also, we have the term “Jingle” and its equivalent is "4sle ajlea ",

75.5% of students answered wrongly .

Another term is “Logo ”, its Arabic equivalent is "_l=d ".24.5% of students have wrong
answers .Then we have the term “Slogan ” and its equivalent " 4ilea3 L3 " 100% of students
could not give the right equivalent (did not answer at all ).Also , we have the term * Tagline ”,
and its equivalent " &3l yhaw "', 98% of the answers were wrong .The next term is « Cold
Calling “and its equivalent " 32 Ll SLlSI", 96% of students answered incorrectly . The terms
“CTA (Call to Action )”, “Owned Channeling ” , “Paid Channeling “, *“ Word of Mouth
(Marketing )”, and *“ Lead ” are the same equivalent as " ,,"g sdall o paill" " (g a8l Jual il |

Juaidl s geall ™ " laall y yailland "zWY1 "100 % of the students could not answer correctly

those terms .

Then , we have the term “Earned Channeling ” and its equivalent " —wiSall il " 87%
of students answered wrongly. The next is “Feedback “and its equivalent is "dzal, 423:5" 96%
of students have wrong answers . The expression “Mailing List ” its equivalent is 4 ) 23 58 "
" 77% of students > answers were incorrect .We have also “ Public Relations ” and its
equivalent " dalall GBI 77.5% of students have incorrect answers of this term . Also , we
have the term “ Webinar “and its equivalent is " < u¥) e 3433 "86.5 % of student ’answers
were incorrect . The next is “ Buyer Persona “and its equivalent is "@Wl 4uasi" 93.5% of
answered wrongly .Then , the term “ Client ” and its equivalent "0 "46.5 % of students

answer were wrong .Another term “ Customer “and its equivalent "Jdw=11"82.5% of students
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did not get it .Moreover, we have the term “ Customer \Client Base ” and its equivalent 3"

"Jaandl Ll 89% of students’ answers were incorrect .

The next term is “Demographic ” and its equivalent is" Sl Aslas¥l aul A" 899 of
students answered wrongly. Then , we have the expression “End User” and its equivalent is
" Sl 235..01"86.5% of the answers were incorrect. The next two expressions are “Focus
Group” and “Sales Representative (Sales Rep)” and the equivalent is " S il 4c gans"and
"Glane 521"83% of the two expressions answers were wrong .Also , we have the term
“Prospect ” and its equivalent is "Jaiss" 92% of the answers were wrong .Another expression
“Sales Engineer “and its equivalent "cleue (21¢<"75.5% of the students could not answer

correctly. Also ,we have “Subject Matter Expert (SME)” and its equivalent _ua

"¢ »a5al193.5% of student answers were wrong. The last one “Target Audience “and its

equivalent "sgiuall ) 5eaall"66.5 % of students did not get it.

3.1.2.Arabic into English section

Term English Equivalent Answers Percentages
Right 55.5%
ey Ad
Wrong 45.5%
Right 35.5%
eV Calagin Ad Targeting
Wrong 64.5%
Clisss 50 (g 4y guatl) Aas) B2B ( Business -to- Right 4.5%
Jlee ) Business)Marketing Wrong 95.5%
5 Al (e Ay gl AdaiisY) B2C (Business-to- Right 2.5%
Jrenl) Customer)Marketing Wrong 97.5%
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Right 37.5%

EAPEN Campaign
Wrong 62.5%
Right 11.5%
Jagad Conversion
Wrong 88.5%
Right 6.5%
N Demo
Wrong 93.5%
Right 20%
dilae 4 yas Free Trial
Wrong 80%
Right 0%
G e (3 s Guerilla Marketing
Wrong 100%
Right 18%
g A% G g Paid Marketing
Wrong 82%
Right15.5%
Gasmdll &y 55 Partner Marketing
Wrong 84.5%
Right 24.5%
o) ) Personal Selling
Wrong 75.5%
Right 0%
U Pitch
Wrong 100%
Right 4.5%
4551l 3 )l Retail
Wrong 95.5%
Right 2%
Slaal) (843 Sales Enablement

Wrong 98%

Gl

SEM (Search Engine Marketing )

Right 4.5%

Wrong 95.5%
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Right 0%
D) (gass Undercutting

Wrong 100%

Right 4.5%

laally andl Wholesaling

Wrong 95.5%

Right 13.5%
Ll ) — ) Engagement

Wrong 86.5%

2103 Al )yl

KPI (Key Performance Indicators )

Right 2.5%

Wrong 97.5%

Right 2.5%
Aailall Jaanl) 408 CLV(Customer Lifetime Value )
Wrong 97.5%
Right 6.5%
> Jhala Profit Margin

Wrong 93.5%

Oty 393 e gl ile

ROI (Return on Investment )

Right 4.5%

Wrong 95.5%

Right 2.5%

Aaa yal) 45 ,lad) Bench marketing
Wrong 97.5%
Right 26%
&l gial) Channels
Wrong 74%
Right 2.5%
s sinall 310l Aol CMS (Content Management System )

Wrong 97.5%

¢ Saxl) BN 5 )0

CRM (Customer Relationship

Management )

Right 4.5%

Wrong 95.5%

S e ad

PPC (Pay-per-Click)

Right 13.5%

Wrong 86.5%
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Right 0%
A8 ya Jlec) Pipeline
Wrong 100%
Right 0%
Candl 4l Gpuani SEO (Search Engine Optimization )
Wrong 100%

Table 2. Students test ’results statistics in the test

For the term "oAe¥1" and its equivalent ““ advertisement ”. 25 participants provided the
right equivalent while 20 of them did not give the correct answer . This means that 55.5% know
the right equivalent whereas 44.5% do not .Then, we have the term "oe¥) Gilaginl"and its
equivalent “Ad targeting .16 participants provided the right answer while 26 of then do not
.Thus , 35.5% of students’ answers were right , while 64.5% could not get it .The next term is
" dleeY) Clage G 4 eudll ALY and its equivalent “Business -to -Business Marketing
(B2B)”. The results show that , 64.5 % of the answers were wrong . Another expression 4adiy!"
" Jaenl) 5 AS )l 0 48 il and its equivalent “Business -to -Customer Marketing (B2C)” 97.5%
of students have incorrect answers for this expression . Also , we have " 4ka" and its equivalent
“ Campaign” 62.5% of students answered wrongly. The other term is " J:s=>3" and its equivalent

“Conversion” 88.5% of the students answered incorrectly .

Moreover ,we have the term " > o= e" and the right equivalent “ Demo ” 93.5
% answered wrongly .The next term is "4xlaw 4 23" its equivalent is “Free trial ” 80 % of the
students could not give the right answer . For the terms ,"2l6i & (81 o "' e Jlau¥) gani "
"M A e Jleel" and " sl &l s are the equivalent as “Guerilla Marketing ”, “Pitch 7
,“Undercutting ”, “Pipeline ” ,and * Search Engine optimization ” 100% of the students could

not get the right answer .Furthermore , the term "g 583 (3 53" and its equivalent “Paid Marketing

” 82.5 % of students’ answers were wrong. Also , we have "3l by 4" and the equivalent is
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“Partner Marketing ” 84.5 % of students answered incorrectly .For the term " =38l 201" and
its equivalent “ Personal Selling ” 75.5% of students answered wrongly . Moreover , the five
terms " 4 ) 3 lad" " Gl S jaa aladinly Gsedll" M Aleadly gl LYY 253 50 5l Nl and "
" COleall Qe 3 )la the same equivalent as “Retail” , “Search Engine Marketing (SEM)” ,
“Wholesaling ” , “ Return on investment ”, and “ Customers Relationships Management

(CRM)” 95.5% of the students could not get the answer .

Another term " Glewel (S48 and its equivalent “Sales Enablement ” 98% answered
incorrectly .For the term " ki) — o1 331" and its equivalent “Engagement ”.86.5% of students
did not get it . The next terms " #1330 Laulua¥) < 5 3all" " Aailall Jaeall daf " " dyma yall 45501 and
" s siaall s lal Aakail” the same equivalent as “Key Performance Indicators ”, “ Customer Lifetime
Value 7, “Bench marketing ” , and “ Content Management System (CMS)” . 97.5 % 0f the

'

students wrongly answer .Also , we have the term " > (" and its equivalent “Profit
Margin ” 93.5 % answered incorrectly .Then , we have " <@l 74% of students wrongly
answered .The last term " _aill Jisa 282" and its equivalent “Pay -Per -Click (PPC)” 86.5 % of

students could not get it .

Questionnaire ’ s Data analysis

This questionnaire given to master degree students contains 15(five teen)
questions . These questions are divided into multiple-choice and open-ended type. It involves
questions about the importance , and if it is necessity for learners to study business English ,

especially English for marketing and advertisement .

Q1-Are you familiar with business English?

Options Number Percentage %
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Yes 32 71%
No 13 29%
Total 45 100%

The first question aims at gathering whether master one students are familiar with “Business

English “or not .The results indicates that most of the student about 71% are familiar with it

.So , most of them have background about the field of “business English .

Q2-Have you ever been thought “business English ” as a part of ESP (English for Specific

Purposes ) module or other modules ?

Options Number Percentage %
Yes 27 60%
No 18 40%
Total 45 100%

The majority of students 60% have responded saying that they have been thought “business

English” as part of ESP .

Q3-Do you think it is important to have good communication skills in business English ?

Options Number Percentage %
Yes 42 93%
No 3 7%
Total 45 100%
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In question three , 93% of students said that is important to have a good communication skill

in business English

Q4-Do you think that a “business English ” course must be included in your bachelor’s

curriculum ?

Options Number Percentage%
Yes 27 60%
No 18 40%
Total 45 100%

According to the results shown in the table , the majority of students 60% have positive

answers about learning a “business English ” course in their bachelor’s curriculum .

QS5-Do you think that “ business English ” must be included as a specialty in the Master’s

level ?
Options Number Percentage %
Yes 26 58%
No 19 42%
Total 45 100%

The majority 58% stated that having “business English ™ as a specialty in The Master’s level is

important to improve their skills .
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Q6-Are you familiar with English for marketing and advertisement ?

Options Number Percentage %
Yes 24 53%
No 21 47%
Total 45 100%

Thers is a reconciliation of students ’answers .The results indicates that students mostly 53%
have interests to English in the field of marketing and advertisement . So , it means that most
of them have already recognized this type of English .However , others have opposite answer

, because they don’t have any prior information about this kind of English .

Q7-Have you ever been asked to make marketing for something in English language ?

Options Number Percentage %
Yes 10 22%
No 35 78%
Total 45 100%

As it is shown in the table , the majority of responses 78% indicates that students have not
previously marketed something in English .So , there is no pre-knowledge of the field of

marketing and advertisement .

Q8-Have you read before English articles or publications related to marketing and

advertisement ?
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Options Number Percentage%
Yes 26 58%
No 19 42%
Total 45 100%

According to the results ‘s table , we found that 58% have read before English articles or

publications related to marketing and advertisement and this means that they are familiar with

English for marketing and advertisement , its contexts and the terminology used in it .

Q9-How much important is English for marketing and advertisement nowadays ?

m Very Important

® [mportant

= Nuetral

Slightly important

Figure 2The importance or English for marketing and advertisement

The figure above relates to students ‘opinions to the importance of English for marketing and

advertisement .

Thus , 53% of the students

said that English for marketing and .

advertisement is very important . 31% said that it is important . 9% of them prefer to stay

neutral . Whereas 7% said that it is slightly important , and no one view that it is not important

atall .
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Q10-Given the boom in online businesses and start up projects in Algeria nowadays , how

much needed English for marketing and advertisement is ?

m Very needed = Needed = Neutral Somehow needed

Figure 3The needs of English for marketing and advertisement

The figure above shows that 31% of the students said that English for marketing and

advertisement is very needed . 40% said it is needed .Whereas , 11% of the students prefer to

stay neutral .18% said that is somehow needed . While, none of them opposed that. .

Q11-Do you think a marketing professional must improve their English writing and

communication skills ?

Options Number Percentage %

Yes 39 87%
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No 6 13%

Total 45 100%

According to the results shown in table , the majority of the students 87% see that a marketing

professional must improve their writing and communication skills in English .

-Please , justify your answer

The students who have answered ‘Yes ’ insisted that learn a foreign language there should be
its context( business);where this language is used. Also , by mentioning the importance of those

skills in dealing with customers , and how effects in convincing them.

Q12-Do you think that teaching “English for marketing and advertisement ” will give

students more competence to win jobs in companies ?

Options Number Percentage %
Yes 36 80%
No 9 20%
Total 45 100%

The majority number of students 36 , stated that teaching “English for marketing and
advertisement” is important to give them more competence to win jobs in companies . While ,

few of them said the opposite .

-Please , justify your answer .

Students justified their answers by stating how it is important teaching “English for marketing
and advertisement ” to develop the awareness of the student and to get knowledge about

communicative competence, and its importance in obtaining jobs in companies .
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Q13-In “business English ”courses in Algerian universities , do you believe that “English

for marketing and advertisement ” should be given more importance ?

Options Number Percentage %
Yes 34 76%
No 11 24%
Total 45 100%

In the table above , 76% of the participants responded by ‘Yes’, to encourage the importance
‘English for marketing and advertisement * in “ business English ” courses in Algerian

universities

-Please , Justify your answer .

They justified their answers by mentioning the global position of the English language , in
addition , it helps students to activate their critical thinking and make them familiar with the

different language aspects.

Q14-Should a separate course be devoted to “ English for marketing and advertisement

999

Options Number Percentage %
Yes 28 62%
No 17 38%
Total 45 100%

The table above indicates that the majority of students 62% stated that “English for marketing

and advertisement ”” should be devoted as a separate course .
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Q15-Do you have any further suggestions concerning business English , and specifically

English for marketing and advertisement ?

In this part only 15 students gave some comments .8 of them thanked the researcher for
enabling them to answer this questionnaire and wished him best luck. someone who suggested

to teach “business English ” instead of another subject.

Discussion

The study has shown that the students have a poor level of English for marketing and
advertisement. This means that the lack a very essential skill in Algeria’s novel academic,
professional and business context, which is English for marketing and advertisement. The
students are not demanded today only as translators, or administrative agents. The escalating
need of English require educators in all fields as well. In other words, ESP specialized educators

are highly demanded today in the country.

Moreover, the startup projects, which has been launched by the government in the recent
couple of years and received much attention in the country, obliges the students of English
(who are meant with this project like all other students form different specialties) to possess an
English for marketing and advertisement competence to succeed in their business. Regarding
this situation and the results, the study has revealed, a serious problem is spotted: the students

are not qualified for the above-mentioned tasks and projects.

The questionnaire has revealed that a considerable number to BE but English for
marketing and advertisement has not received serious interest. It showed also that the students
are interested in BE and English for marketing and advertisement, and they believe that this
kind of English must implemented in their curricula to help them build the required competence

and attain the needed skills in the academic, professional and business careers.
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All these findings ring some bells for researchers and professors at the university to revisit
and develop the curricula to fit the emerging needs of the market and university as well.
Moreover, this study has added some contribution to research on ESP in Algeria, which is

gaining more attention recently.

Thus, the following recommendations are provided:

1. BE should be implemented in the curricula at university, especially in the English
departments.

2. English for marketing and advertisement should receive higher interest and focus for it
is key in any business startup today.

3. A BE specialty would be a good choice in the Master’s level.

4. The students should be provided with attentive follow up concerning their careers’

required skills and competences.

Conclusion

In the field study, it was found out that students’ level concerning “English for
marketing and advertisement” terminology still needs to be improved. This means that
graduated students who want to start their own projects or to work as professionals of
marketing in the business sector will not be able to work effectively and professionally. The
most important reason is that Business English is not included in ESP and translation
modules in a systematic official way; more specifically, it is because “English for marketing
and advertisement ” is given no importance in the courses language and culture students
are receiving despite their interest and desire to study this English and their awareness of
the importance of the role of English for marketing and advertisement and focus for it is
key in any business startup today . Perhaps, our view should be revised and include

“English for marketing and advertisement ”’in our university programs.
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General Conclusion

This study assesses the marketing and advertisement terminological competence in of Master
one students at the University of Abbas Laghrour KHENCHELA. We tried to investigates their
learning experience and career orientations and needs, and give sights into students’ interests

. To answer the previously asked questions:

1-What terminological level of English for marketing and advertisement do the students have?

2- What place did Business English take in the students learning experience?

3- What are the students’ career orientations and attitudes?

We worked with 45 students , the data collected through the use of a test and a
questionnaire. The test we used the form of a translation exercise from English into Arabic, and
vice versa . The questionnaire will investigate the students™ attitudes and experience with
English for marketing and advertisement. . After collecting the data, we analyzed the tests and

questionnaire ’ results.

The findings confirmed our hypothesis and showed that the students have poor level of
English for marketing and advertisement because they have never been introduced to BE, and
therefore, they will fail in their academic, professional and business tasks. . Furthermore, the

research questions were answered based on the t-test’s results:

1- Students have a poor level of English for marketing and advertisement.

2-They have never been introduced to business English .

3-Students showed interests in learning business English in general, and English for

marketing and advertisement in particular .
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Limitations and Recommendations

This work studied the marketing and advertisement terminological competence of
Master one students .Due to some constraints and the nature of the subject, the results of this
experiment should be considered in light of the study's limitations. First, the sample size is
relatively small. Second. time was another issue considering that the experiment was held
during class sessions which made it hard to adapt to the participants’ schedules. In light of the
previously mentioned points, the issue is still somehow vague and needs further research.

Therefore, we recommend the following:

e Future researchers should attempt to replicate these findings in a broader range of

populations to allow the possibility of generalizing these findings if similar.

e [t is also recommended that the place and circumstance to take this test is important.

e We invite future researchers to extend and dive deeper into this subject matter which

has challenged some of the long-held assumptions of the need of English in this field.

e We recommend researchers and professors at the university to revisit and develop

the curricula to fit the emerging needs of the market and university as well.

. « We recommend other researchers to increase the number and diversity of words used

to give the probability of any variation in answers to emerge.
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Résumé

Cette recherche est une investigation et une étude du niveau des étudiants concernant leur
terminologie nécessaire des termes utilisés dans la publicité et le marketing. Le but de cette
étude est de savoir si les étudiants de premicre année Master se spécialise dans la langue et la
culture et possédent une terminologie qui comprend les termes techniques de base utilisés dans
le domaine susmentionné. L’étude vise a révéler les raisons pour lesquelles les étudiant
possedent ce niveau, qu’il soit bon ou mauvais. Ce travail n’a mis en évidence que deux
concepts de base : I’anglais des affaires. En particulier ceux utilisés dans la publicité et le
marketing. La création d’entreprises privées a 1I’Université d’Algérie, qui leur permettent
d’effectuer leur travail en toute discrétion et avec succes. En ce qui concerne 1’étude liée a cette
recherche, il a été utilisé pour examiner les traductions de 1’anglais vers I’arabe et vice versa
en ¢étudiant le niveau des étudiants et un questionnaire contenant un ensemble de questions

importantes pour découvrir les raisons derriére ce niveau.
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APPENDIX ONE
The Terminology Test

Dear Participants,

You are kindly invited to pass this anonymous test that assesses the English for marketing

and advertisement terminological competence by providing the equivalences in tables 1
and 2 below.

Thank you so much

Table 1. English into Arabic Terminology Test

Term Arabic Equivalent

Branding

Brand loyalty

Branding Position

Jingle

Logo

Slogan

Tagline

Cold Calling

CTA(Call to Action )

Earned Channeling

Feedback

Mailing List

Owned Channeling

Paid Channeling

Public Relations (PR)

Webinar

Word of Mouth (marketing )

Buyer Persona

Client

Customer

Customer /Client Base

Demographic

End User

Focus Group

Lead

Prospect

Sales Engineer

Sales Representative (Sales Rep )

SME (Subject Matter Expert)

Target Audience




Table 2. Arabic into English Terminology Test

Term English Equivalent
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APPENDIX TWO

The Questionnaire

Dear participants,
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You are kindly invited to answer the present questionnaire, which is part of research

assessing the marketing and advertisement terminological competence of M1 students, and

investigating their attitudes and experiences.

All answers are anonymous, and data is kept confidential and used only for research

purposes.

Thanks in advance for your valuable collaboration.

The Questions:

1. Are you familiar with business English?

Yes

2. Have you ever been thought ‘business English’ as a part of ESP (English for

Specific Purposes) module or other modules?

Yes

No

No
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3. Do you think it is important to have good communication skills in business

English?

Yes No

4. Do you think that a “business English” course must be included in your bachelor’s

curriculum?

Yes No

5. Do you think that “business English” must be included as a specialty in the Master’s

level?

Yes No

6. Are you familiar with English for marketing and advertisement?

Yes No

7. Have you ever been asked to make marketing for something in English language?

Yes No




8. Have you read before English articles or publications related to marketing and

advertisement?

Yes No

9. How much important is English for marketing and advertisement nowadays?
Very important
Important
Neutral
Slightly important

Not important at all

10. Given the boom in online businesses and start up projects in Algeria nowadays, how
much needed English for marketing and advertisement is?
Very needed
Needed
Neutral
Somehow needed

Not needed at all

11. Do you think a marketing professional must improve their English writing and

communication skills?

Yes No

Please, justify you answer

48
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12.Do you think that teaching “English for marketing and advertisement” will give students

more competence to win jobs in companies?

Yes

No

Please, justify your answer.

13.In “business English” courses in Algerian universities, do you believe that “English for

Marketing and Advertisement” should be given more importance

Yes

Please , justify your answer

No

14. Should a separate course be devoted to English for marketing and advertisement?

Yes

No
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15.Do you have any further suggestions concerning business English, and specifically

English for marketing and advertisement?

Thank you so much for your answers



Translation Table

Table 1. English into Arabic terminology
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Terms Arabic Equivalent
Branding el
Brand loyalty Sl oY 4l
Branding Position ol any) s
Jingle dnlie 4len
Logo Dl
Slogan agleas )la
Tagline LSl Hhau
Cold Calling 32l el
CTA (Call to Action) Jlai™ 3 se )
Earned Channeling i€
Feedback daal ) ddas
Mailing List 8 sl ) g8l
Owned Channeling & glaall o yatl)
Paid Channeling g ey ya
Public Relations (PR) Aalall i)
Webinar iyl e 3 g3
Word of Mouth (marketing) g sadll Jual il
Buyer Persona ALl Aaadl
Client Ol
Customer Uzl
Customer /Client Base Jaendl il 3ac
Demographic Ol Ailaay) 4l Al
End User PP | PREG A |
Focus Group Sl de gana
Lead )
Prospect b sie — Jalina
Sales Engineer Clagie (udiga
Sales Representative (Sales Rep) O bl 50ie
SME (Subject Matter Expert) g sasadl i
Target Audience Caagiuall ) sgasnl)




Table 2. Arabic Into English terminology
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Term English Equivalent
ey Ad
eV Calagiul Ad Targeting

B2B (Business -to-Business) Marketing

B2C (Business-to-Customer) Marketing

Juandl 5 38 00y Ay guil) A0asY)

daa Campaign
Jasas Conversion
(B pa e Demo
dilae 4 yad Free Trial
¢ U8 e (3 gud Guerilla Marketing
& i (5 sud Paid Marketing
G el Gl Partner Marketing
addll aull Personal Selling
Uae Pitch
4 52l 3 las Retail
Clasall (S Sales Enablement
Gl GIS jae w2250k (3 guitl] SEM (Search Engine Marketing)
Dl (gaad Undercutting
laally all Wholesaling
Ll ) — ol il Engagement
SV IR TS RCARREW KPI (Key Performance Indicators)
5 adlall Jaand) dasd CLV (Customer Lifetime Value)
> Ula Profit Margin
DLy ) 350 5 gl ile ROI (Return on Investment)
Jaza yal) 454 Bench marketing
<) gadl) Channels

o sinall 3 la) dakaif

CMS (Content Management System)

¢ Sazxll LEe )l

CRM (Customer Relationship Management)

Sl il ado PPC (Pay-per-Click)
4 o Jlac) Pipeline
Cand) A1 ppeens SEO (Search Engine Optimization)
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