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“The audience is a commodity.”

Read the sentence and choose the correct answer:
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Opinion leader, Mass Society, Two-Step Flow model, demo rating, Passive
Audience, The Networked Audience, Magic Bullet Theory, Datafied Audience

(& 05) 1) Jgad

\AJJ@A;.cUHaJ§3L%§&:JJ[5(AJ£LAJ‘u£¥ﬁ$ “gjgjﬂ‘élﬂuﬂ#¢jh)BA;[jA*&Jigamsjaaah‘}ﬁJ
LAdlagia g

Gl e AlaY) 489 sla 5 ARl A 9 LaY) 7 gy o Adals

kkkkkkkkkkkkkkkhkhkkkkkkkhkkkkkkkkkhkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkk

(Model Answer) 43 gaill 4y

Media Audience Studies — Final Exam
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